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Introduction to Google Adwords Advertising 
 

 
Google Advertising is a great way to see great search engine ranking relatively quickly. Ads appear both on 
Google and on the Google map, as well as on some partner web sites. 

 
1 Ad showing on Google search results (which includes a map in this case) 
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2 Ad showing on Google map search 

 
Ads are shown when the associated keyword is typed into a search engine. In this case, I typed 
“acupuncture dupont circle dc” into the search engine. Over time, new keywords are added and old 
keywords which don’t perform as well are removed. In addition, Google tells me the keywords which are 
done over time that actually result in Google showing your ads. So I can remove keywords which aren’t 
related (pet acupuncture, for example). And I can see items which are being searched for that you may 
offer but may not be currently advertising.  
 
Ads are also constantly being tested against each other to find the best performer. This is the one with the 
highest click through rate (CTR - the percentage of people who saw the ad and clicked on it) and converted 
clicks (the number of people who filled out the form after clicking).  CTR varies by greatly by industry with 
some getting as high as 5-7%. This particular ad isn’t getting that high of a CTR, but still performs very well 
for the customer. 
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3 Ad test results example 

 
After a person clicks on the ad, they are taken to a landing page (see example, next page). Landing pages 
are web sites made up of one single page which help to increase the chances a person will convert (fill out 
the form).  Landing pages have the following goals: 

1. Making it easy for customers to convert, even on mobile devices 
2. Giving customers all the information they need to make a decision to do business with you – this 

includes maps (if applicable), office hours, testimonials, specialties, background, etc.  
3. Tracking advertising and marketing efforts. They can also be used to track ads on other sites like 

Facebook, LinkedIn and Yelp, or to track other advertising methods like emails.  
4. In the case of Adwords, to improve the performance of ads. This is determined by a variety of 

things, but the quality and relevance of the landing page to the particular keyword used by a 
browser are extremely important. 

 
In addition, if applicable, I add a new product or service offered by your business each month to Adwords 
with the associated ads, keywords, and landing pages. Over time, all your product offerings are covered. 
So, for example, my insurance customer might start out with advertising car insurance, but add home 
insurance the second month, life insurance the 3rd, etc.  
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4 Landing page example 
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Landing pages are also tested constantly to find the version which has the best conversion rate 
(percentage of people who fill out the form) over time. Changes to headlines, position of elements, 
pictures, offers, colors and many other factors can all influence landing page conversion rates.   
 

 
5 Landing page test results example 

 
 
Every time an ad results in a conversion, you receive an email with contact information for a lead. This 
information can also be configured to automatically feed into an email or lead generation tool (Constant 
Contact, Salesforce, MailChimp, etc.) which can then send automated emails to prospects. If you keep 
track of which leads turn into customers and the value of those customers, you can know if your 
advertising is effective and profitable. Within 6 months (usually less), ads on Google should be profitable 
for a business. 
 
The goal of the Adwords management program is to get the entire Adwords process running as smoothly 
as possible so that it becomes a steady lead/revenue generation tool.   


